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95% of New Jobs in U.S. in SERVICES
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Outdoor Recreation Employment and Comparable Industries, 2016

Thousands of jobs
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National Parks & Federal Lands
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In 2017:

* 331 million park visits

e $18.2 billion is local gateway spending
e $35.8 billion in economic output

* 306,000 jobs

e S11.9 billion in labor income

* $20.3 billion in VA

Total Value Added Contributed to the National Economy

$17.1 billion  $18.4 billion $19.9 billion  $20.3 billion

$15.8 billion $15.6 billion

2012 2013 2014 2015 2016 2017

Source: https://www.nps.gov/subjects/socialscience/vse.htm

I National Forest \

[ National Grassland

Table 7. 2012 Economic contributions of visitor spending for recreation on federal lands and waters
(2012 dollars).

Vitaion | VstorSpendng | dobs
(millions)

MNational Park Service 283 15 243
Bureau of Land Management 59 3 58
IU.5. Fish and Wildlife Service 47 2 £
Bureau of Reclamation 28 1 26
Forest Service 161 11 194
Mational Oceanic and Atmospheric Administration NR' 5 135
U.5. Atmy Corps of Engineers 360 13 187
All FICOR Agencies 938 5 880

"MR = not reported
Source: English 2014




Recreation counties, 2015 edition

Recreation

B Nonmetro

o . Metro
Recreation counties determined by a weighted index of three measures: 1) job
following: entertainment, recreation, accommodations, eating/drinking places, ¢
3) the share of vacant housing units intended for seasonall/occasional use. Rec
those with a score more than one deviation above the mean. Note that county
for the recreation counties only. Map revised May 2017; see errata for details
Source: USDA, Economic Research Service using data from Bureau of Econol
U.S. Census Bureau.
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Performing arts, spectator sports 2016

Performing arts, spectator sports 2016
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Museums, historical sites 2016
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Amusement, gambling 2016

Amusement, gambling 2016
- Disclosure
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Accommodation, food services 2016

Accommaodation, food services 2016
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Outdoor Recreation as a Percent of GDP with Comparable Industries, 2016
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Source: US Bureau of Economic Analysis and authors’ calculations



6.0% Growth in Outdoor Recreation Value Added vs. Growth in U.S. GDP
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Rural recreation county population grew in the early 2000s but leveled off after the
Great Recession

Index (Level in 2000 = 100}
110 4

105 4

100 - /
\/_\

a5 Rural median household incomes were highest in recreation counties

Median household income (2014 dollars)

90 T T T T T T T T T T 50,000
2000 01 02 03 04 O5 OB O7 08 09 10 11

49,000
- Monspecialized - Farm dependent 48,000
Manufacturing dependent  —— Government dependent - 47,000 __._’___...-
46,000
Note: Values for all years reflect classification of counties in 2015 ERS 45.000
Source: USDA, Economic Research Service using county populatione ™
Census Bureau. 44,000 / B,
43,000
42,000
41 !m /——-\___
e
40,000 . . ' ' . ' '
2007 2008 2009 2010 2011 2012 2013 2014
== Nonspecialized e FAFM dependent Mining dependent
Manufacturing dependent —— Government dependent — Recraation

Note: Medians show that half of those who live in a type of county are in a county with a lower
Source: https://www.ers.usda.gov/amber-waves/2016/december/usir Median household income, and the other half are in a county with a higher median household
the-ers-county-economic-types-to-explore-demographic-and-economi come- Values are in constant 2014 dollars, deflated by Consumer Price Index.
. | Source: USDA, Economic Research Service estimates based on Small Area Income and
trends-in-rural-areas/ Poverty Estimates data sets.



Compensation changes

Compensation changes
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Rural-urban continuum codes

123
I i a4
Urban Suburban Rural

Classification based on pop
size and adjacency to metro
Metro: 1,000,000

250,000-1mn

<250,000 Rural-Urban, 1974
Non-metro: 20,000+ = :Emn

2,500-20,000 B Rural

less than 2,500
And metro adjacent or not

Data source: USDA ERS, Rural-Urban Continuum Codes, 1974



Rural-urban continuum codes
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Agritourism

Table 1. Agritourism and Direct Marketing Income Reported in the 2002, 2007, and 2012 Censuses
of Agriculture

Agritourism sales, by source

(US$ million) % chg. % cha.
2012 2007 2002 2002-2007 2007-2012
MIDWEST ; : : LaER [ : . ¢
L Figure 2. Five Categories of Agritourism including Direct Sales, Education, Hospitality, Outdoor Recreation,

Total Agritourism Sales 417.8 3974 236.8 67.9 51 and Entertainment, and Examples of Core vs. Peripheral Activities
Agri-tourism and Recreational Services 1112 96.7 292 2317 15.0
Direct Marketing 306.6 300.8 207.6 449 20
NORTHEAST
Total Agritourism Sales 4818 3959 2254 75.6 215
Agri-tourism and Recreational Services 104.7 77.0 95 7145 359
Direct Marketing 3771 3189 2160 474 183
SOUTH
Total Agritourism Sales 549.6 467.1 277.4 68.4 17.7
Agri-tourism and Recreational Services 2746 2511 1609 855 271
Direct Marketing 2750 2511 1609 56.1 95
WEST
Total Agritourism Sales 564.7 517.7 274.8 88.3 9.1
Agri-tourism and Recreational Services 2136 1771 471 2760 206
Direct Marketing 3511 3405 2277 495 31
UNITED STATES
Total Agritourism Sales 2,0139 1778.1 1,014.4 75.3 13.3
Agri-tourism and Recreational Services 7040 566.8 2022 1804 242
Direct Marketing 1.309.8 12113 8122 491 81

Citation: Chase, L. C,, Stewart, M., Schilling, B., Smith, B., & Walk, M. (2018). Agritourism:
Toward a conceptual framework for industry analysis. Joarmal of Agriculture, Food Systems, and
Community Development, 8(1), 13—19. https://doi.org/10.5304/jatscd.2018.081.016
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National Extension Tourism survey

the “pulse” of tourism programs in Extension
distributed online through Qualtrics

NET Design Team contact list

NERCRD contact list

Sea Grant Contact list

NACDEP facebook

snowballing technique

Land grant - 116 responses

Sea grant — 31 responses

Total = 147



National Extension Tourism survey

Data Analysis

e Land Grant

Sea Grant

Combined

Qualitative - descriptive analysis

o
[
o
e Quantitative — coding to identify themes



Survey Responses
Land Grant

National Extension Tourism Survey

Not shown are the two responses from Canada and one response from a national U. S. organization.



Survey Responses
Sea Grant

Sea Grant Survey
Respon ses per State
[ 1

i -




Survey Responses combined

Combined Surveys
Responses per State




What is your percent Extension appointment?
Land Grant

1-100% | 77, 68%
81-900% [ 3
71-80% [Jj 2
61-70% 0
51-60% [ 6
31-40% [} 3
21-30% [ 6
11-20% [ 5
0-10% [ 12, 11%
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What is your percent Extension appointment?
Sea Grant

0 2 4 6 8 10 12 14 16

9:1-100o | 15, 60%
81-90% 0

71-80% [N 1

61-70% [N 1

51-60% |GG 3. 12%

31-40% |G 2

21-30% [ 1

11-20% 0

0-10% [N 2, 8%



Percentage of time allocated to tourism related work
Land Grant

91-100% NG o, 8%

81-90% [ 4

71-80% [N 3

61-70% [ 2

51-60% [ 4

31-40% [ 6

21-30% [ 11, 9%

11-200 | 27, 23%

0-10% | 50, 43%



Percentage of time allocated to tourism related work
Sea Grant

91-100% |GG 2. 8%

81-90% [N 1

71-80% [N 1

61-70% O

51-60% [N 1

31-40% [N 1

21-30% [ 2

11-20% [ 4, 17%
o-100 | 12, 50%

0 2 4 6 8 10 12 14



Percentage of time allocated to tourism related work
Land Grant

Mational Extension Tourism Survey
Average Percentage of Time Allocated to Tourism Related Work




Percentage of time allocated to tourism related work
Sea Grant

Sea Grant Survey
State Avg of % Time Allocated to Tourism Work

] 1-25%
B - 0%
B =
B = oo




Percentage of time allocated to tourism related work
Combined

Combined Surveys
Avg % Time Allocated to Tourism




Please indicate the topical area related to the tourism programs

you offer or participate in
Land Grant

Agritourism Local Foods, Farmers Markets, Culinary
Community and Regional Planning and Development
Nature-Based Tourism: Ecotourism,

Marketing and Promotion

Economic, Environmental, and Social Impacts of
Tourism Education, Training, and Certification
Cultural-Heritage Tourism

Community Tourism Assessments

Tourism Research and Evaluation

Placemaking

The Shared Economy

If not identified above please list the topic area:

0 10 20 30 40 50 60 70 80 90 100

. I 56, 75%
I 41, 36%

.. I 33, 29%
I 28, 25%

.. I 28, 25%

. I 27, 24%
N 04, 21%
I 24, 21%
N 24, 21%
B 21, 18%

B 10, 9%
o4



Land Grant Topical Areas Offered - other

Invasive Insects

Leadership Development

State and International Cultural Immersion trips
High Performance Housing Educational Attraction



Topical areas
Land Grant

Topical ireas of Programs Respondents Offer or Participate In
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Please indicate the topical area related to the tourism programs
you offer or participate in
Sea Grant

0 2 4 6 8 10 12 14 16 18
17, 68%
Nature-Based Tourism: Ecotourism, Wildlifewatching, and... IGIIINnNGEEEEEEEEEEEEEE
Economic, Environmental, and Social Impacts of Tourism... I 12, 483%
Community and Regional Planning and Development I 11, 44%
Tourism Education, Training, and Certification Programs | N 11, 44%
Cultural-Heritage Tourism [N 10, 40%
Marketing and Promotion I 10, 40%
Agritourisma€”Local Foods, Farmers Markets, Culinary... I 9, 36%
If not identified above please list the topic area: |GG 3 32%
Tourism Research and Evaluation | 7, 23%
The Shared Economy I 3, 12%

Placemaking N 3, 12%

Community Tourism Assessments [ 2, 8%



Sea Grant Topical Areas Offered - other

Clean and Resilient Marina Program
Guide and Tour Operator Training
Safety and Hazards Awareness
Coastal Processes

RFH charter fishing

Related to resilience

Climate Impacts to Tourism

water quality and pollution reduction



Topical areas
Sea Grant

Topical Areas Offered
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6 blank responses removed 3 states from the map.
8 responses gave additional, more specific answers.



Please indicate the topical area related to the tourism

programs you offer or participate in

Combined

Agritourism Local Foods, Farmers Markets, Culinary Tourism, Farm Stays
Community and Regional Planning and Development

Nature-Based Tourism: Ecotourism, Wildlifewatching, and Adventure Tourism
Economic, Environmental, and Social Impacts of Tourism and Recreation
Marketing and Promotion

Tourism Education, Training, and Certification Programs
Cultural-Heritage Tourism

Tourism Research and Evaluation

Community Tourism Assessments

Placemaking

The Shared Economy

If not identified above please list the topic area:

0 10 20 30 40 50 60

70

80

90

100

I 52, 37%
I 50, 36%
I 40, 29%
I 338, 27%
I 338, 27%
N 34, 24%
N 31, 22%
I 26, 19%
I 24, 17%

B 13, 9%

B 12, 9%

95, 68%



Combined Topical Areas Offered

Topical Areas of Programs Offered
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Are there tourism programs that are needed/demanded/requested in your
state/region that you are unable to offer but wish you could?
Land Grant

i
im
=
=

z0 23

Food/Agritoursm I -
Hospitality/Guide/Event Training _ 7

Mature _ 5

Rural/Urban _ 5

Marketing - 4

( i)
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- A WestVirginia

PennState : :
\ 4 University.




Are there tourism programs that are needed/demanded/requested in your
state/region that you are unable to offer but wish you could?
Sea Grant

Impacts of large cruise ships on marine environment

Marine environmental education for tourists

Birding tourism

Assessing the economic impacts of tourism on the coast

Ecotourism/helping eco-tourism businesses develop in rural areas

Promoting aquaculture and local food

Developing a revenue-based field experience related to coastal activities

Conducting a needs assessment in the state

Nature-based tourism certification program(s)

Tour guide training with certification

Courses related to sustainable tourism business practices as well as environmental issues/impacts

Need to assess what we want to do

Economic Impact Studies, Discovery Tours

Leadership development for tourism professionals

programs that link fisheries and aquaculture with tourism

Visitor carrying capacity studies



What challenges or constraints do you face in being able to provide services to support

tourism in your state/region?
Land Grant

funding/staffing

time/staffing

collaboration/priorities/support/communication

miscellaneous

regulatory
marketing
o PennState
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W

hat challenges or constraints do you face in being able to provide services to support

tourism in your state/region?

La

()

nd Grant

At the moment tourism isn’t a recognized CE program

The need is far greater than the capacity

Our programs are in high demand but our staffing capacity does not allow us to full
meet the demand.

Educator capacity and administrative program focus.

We need better communication between all parties.

Endorsement and support at the state level is needed

Competing programs!

Agency collaboration

Extension is not always seen as a key asset by state tourism office

In our state there is not a lot of overlap between Tourism and Community
Development programs and the culture of these organizations is very different. This
leads to missed opportunities for co-promotion and sharing of mutually beneficial data.
We have a great tourism agency in our county. | think the biggest thing is
determining each others strengths and combining resources.

_ N

-3 PennState [N RCRD WestVirginia

s University.




What challenges or constraints do you face in being able to
provide services to support tourism in your state/region?
Sea Grant

- stafftime x 8

- funding x5

- lack of state specialist with expertise

- lack of dedicated person to focus on tourism

- lack of dedicated tourism program

- lack of resources

- integration with University - experiential learning

- clearly defining roles with other organizations

- misaligned priorities

- competing demands

- needs assessment to determine niche

- lack of data

- developing online training

- negative impacts from over-tourism



National Extension Tourism Network

SUSTAINABLE TOURISM HOME WEBINARS, VIDEOS & ARTICLES
& 0 UT D O 0 R NETWORK CONTACT INVITATION ~ NATIONAL RESOURCES ~
RECREATION

Reglster Now ot b




Recreation Economy Resource Guide

For USDA Forest Service, Rural Development and
Notionol Institute for Food and Agriculture Field Staff
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Recent Efforts

NERCRD grants
First Impressions
Trail Towns
AFRI grant proposal
Agritourism
2018 NACDEP Conference
2019 NACDEP and NET conferences

"‘o,’ PennState NE[6E gﬁigg%na
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So What, But for......

e We are a national tourism leader

e |s Extension prepared to respond to 21
Century needs?

* How do we connect with external partners to

support a national sustainable tourism
movement?

"‘o,’ PennState

WestVirginia
University.




RRDC

Ragianal Rural Develapmrast Coritary

The: Regicnal Bural Development Centers ink the
resegrch and eduecaticnal cuireach capacity of
the raticon’s public universifies with communifies,
lccal decEicn-makers, entrepreneurs, families, and
farmers and ranchers to help address o wide range
of ecnnmwniiy and econcomic development Esues.

https-//nifa.usda goviregional-rural-develo pment -centers
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B SET

Stronger Economies Together
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Thank you!

Douglas Arbogast, WVU
Douglas.Arbogast@mail.wvu.edu

Daniel Eades, WVU
Daniel.Eades@mail.wvu.edu

Stephan Goetz, PSU, NERCRD
sgoetz@psu.edu

United States Department of Agriculture
Mational Institute of Food and Agriculture

This presentation draws on work underway or completed under various USDA/NIFA-funded grants. The work would not be possible
without the funding, which is greatly appreciated.
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